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GRANDE ETOILE, A SUBSIDIARY OF MEDICAMEN ORGANICS LIMITED, ANNOUNCES
FULL-SCALE LAUNCH OF COSMETICS, HAIR CARE, SKIN CARE, AND FEMALE
INTIMATE CARE PRODUCTS IN NEPAL FOLLOWING SUCCESSFUL PILOT RUN

New Delhi, 08.07.2025 — Grande Etoile Pharmaceuticals Ltd., a wholly owned subsidiary of Medicamen
Organics Limited, is pleased to formally announce the full-scale commercial launch of its Cosmetics,
Hair Care, Skin Care, and Female Intimate Care product lines in Nepal, after a highly successful
pilot phase that confirmed strong product-market fit and substantial consumer demand.

The pilot, which spanned major urban centers including Kathmandu, Pokhara, and Biratnagar,
demonstrated exceptional consumer acceptance, high product satisfaction, and significant repeat
purchase trends. The company now projects ¥10 Crore in sales revenue within the first 12 months of
national operations—a target driven by confirmed retail orders, distributor commitments, and early-stage
e-commerce traction. Will grow by CAGR of 50% for next 5 years.

Strategic Growth and Market Expansion

The full-scale launch in Nepal represents a major strategic milestone for Grande Etoile as it deepens its
footprint in the South Asian beauty and personal care market. The expansion will focus on key high-
growth segments where the company brings unique, science-backed, and consumer-friendly products.

Sales and Revenue Outlook
Projected First-Year Sales: 10 Crore

o Primary Growth Drivers:
o Strong retailer and distributor onboarding
o Expansion into over 500 retail outlets within 12 months
o Rapid scaling across Nepal’s leading e-commerce platforms

o Core Revenue Segments:
o Cosmetics: 35%
o Hair Care: 25%
o Skin Care: 25%
o Female Intimate Care: 15%

"The projected Z10 Crore revenue in the first year is a conservative yet achievable milestone, with a
CAGR of 50% for next 5 years, supported by our data from the pilot phase and pre-booked retail
orders. Nepal represents a vibrant and fast-evolving personal care market, and we are committed to
delivering high-quality, accessible, and safe products that address the real needs of consumers," said a
spokesperson from Medicamen Organics Limited.

Product Portfolio Overview

Cosmetics
o Dermatologically tested, skin-safe products
*  Modern formulations catering to diverse skin tones and preferences

Hair Care
o Specially formulated solutions for hair fall, scalp health, dandruff, and damaged hair
o Enriched with botanicals and clinically validated active ingredients

Skin Care
o Advanced moisturizers, sun protection gels, face cleansers, serums, and skin treatment creams
o Scientifically developed for hydration, skin brightening, anti-aging, and acne control



Female Intimate Care
o PH-balanced, dermatologically tested hygiene and wellness solutions
o Developed for daily care and women’s wellness, with an emphasis on consumer
education and safety

Market Strateqy and Execution

Distribution
o Partnerships with leading national pharmacy chains, beauty stores, and supermarkets
o E-commerce collaborations with Daraz, SastoDeal, and emerging beauty platforms in Nepal
o Local warehousing and logistics infrastructure to ensure rapid delivery and efficient stock
management

Marketing and Consumer Engagement
o Influencer marketing and digital outreach with a focus on female empowerment and hygiene
awareness
o Social media and content marketing to educate consumers on personal care, skin health,
and safe cosmetic use
o Retail activations, in-store demonstrations, and sampling programs to drive product
adoption

Market Potential in Nepal
o Nepal Beauty & Personal Care Market Size (2024): ~USD 450 million.

o Key Trends Driving Demand:

o Growing middle class and increasing disposable incomes

o Rising health and hygiene awareness, particularly among women

o Rapid digitalization and shift towards e-commerce purchasing behaviors
o Preference for affordable, high-quality, science-backed products

Medicamen Organics’ International Growth Vision

This expansion into Nepal is fully aligned with Medicamen Organics Limited’s global
diversification strategy:

o Strengthen consumer healthcare and personal care footprint in emerging markets

o Develop scalable, sustainable, and globally competitive consumer brands

o Leverage pharmaceutical-grade manufacturing expertise to deliver superior product quality
across categories

Disclaimer: Certain statements and words in this document that are not historical facts are forward-looking statements. Such
forward-looking statements are subject to certain risks and uncertainties like government actions, local, political, or economic
developments, technological risks, and many other factors that could cause actual results to differ materially from those
contemplated by these forward-looking statements. Medicamen Organics Limited shall not be in any way responsible for any
action taken based on such a statement.
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